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INTRODUCTION
The first decentralised Global Day of Action, on Saturday 30 May 2015, will 
kickstart an international mobilisation against the problems of climate change.

We will be recharging our energy, taking a collective #GlobalPowerNap to 
#GetUpAnd kick off people-powered campaigns against fossil fuel, nuclear 
energy and for a just transition to 100% Renewable Energy for all in peoples 
hands.

We are using this Global Day of Action as a get-up moment and a stepping stone 
for the climate justice movement in light of the COP21 in Paris and beyond.

Join us at the first Global Day of Action on 30 May. 

WHAT IS A GLOBAL DAY OF ACTION? 
On 30th of May the first Global Day of Action focused on the problems of climate 
change will be kicked off by numerous groups and coalitions. Other Global Days 
of Action will follow later in the year on September 26th and November 29th (and 
one organised by Reclaim Power on October 9th).

The Global Days of Action will showcase the massive global call for urgent action 
to tackle climate change. 

Overall, we will be calling for: 

1. The end of fossil fuel, nuclear energy and forest destruction and

2. A just transition to 100% renewable energy in people’s hands before 2050 
(100%RE4ALL).

We are hoping this will be the largest collective movement energiser in history, 
bringing together climate groups from across the world, including 350.org, 
Avaaz, Climate Action Network, Coalition Climat 21, WWF, Friends of the Earth 
Europe and others.  

WHY IS IT IMPORTANT? 
Our lives are in danger. The use of fossil fuels is leading to detrimental 
consequences to every aspect of our being. 

With a global climate agreement set to be agreed in Paris at the end of this year, 
the world’s attention will be focused on climate change. 

350.org
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Unfortunately we can not expect that the outcome of the summit will be 
sufficient.

Its time to #GetUpAnd take it in our own hands. We have to go one step further 
and lead the walk towards a just and 100%RE4ALL future together with 1000s of 
local and national climate justice initiatives.

Currently, a shift is underway - investments are moving away from fossil fuels and 
renewable energy is on the rise. Citizens are speaking up against coal plants and 
mines, demanding clean air, clean water and clean energy instead. 

At the first Global Day of Action, we will be joining these voices. On 30 May, we 
will be highlighting the problems of climate change, calling on the dirty energy 
industries and politicians to wake up to these realities. 

WHAT CAN I AND MY GROUP DO? 
One of the best parts of the Global Days of Action will be the creativity they 
inspire across the world! Be creative in developing your action for the first Global 
Day of Action and flexibly connect it to the #GlobalPowerNap to #GetUpAnd 
combat climate change concept. Link your existing campaign to it.

Firstly, check in with your local climate groups, it is likely they will already have an 
action planned. 

If you would like to organise your own action, here are some ideas of activities 
that some groups may do: 

 • Non-Violent-Direct-Nap-Action - Interfering with the fossil fuel and 
nuclear infrastructure by taking a power nap there. Napping is a beautiful 
way to stop dirty energy immediately. Be creative and consider legal 
aspects. 

 • Flashmob - Public #GlobalPowerNap - assemble a group of people in 
a public place, and arrange for them to suddenly ‘fall asleep’. After two 
minutes, everyone is to ‘wake up’ together, refreshed and ready to fight 
climate change. Project the message loud and clear that we all must 
#GetUpAnd get out of fossil fuels and nukes. You can invite people to 
show up with their own pillows to make it more visual. 

 • Social Media - Let’s go viral - Show your solidarity with the actions 
taking place across the world for the first Global Day of Action. Post a 
selfie of you waking up in the morning or perhaps even taking a power 
nap! Include a sign, so everyone knows what you are doing - e.g. ‘Today 
I will #GetUpAnd [fight climate change/get out of dirty energy/confront 
arctic drilling/stop nuclear power]’ You can print the last page of this 
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toolkit and add your massage.

 • Short ritual before action - #GlobalPowerNap and get up - Kick off 
your Global Day of Action activity with a theatrical short power nap, then 
get up and hold your action. 

Please feel free to adapt those suggested above to suit the climate campaigns in 
your community, or alternatively, develop your own action. 

HOW DO I GET STARTED? 
1. Organise a meeting (with friends, your campaign group or other grassroots 

groups) - 350 has some great guides on effective meetings  
http://workshops.350.org/toolkit/planning/

2. Bring up the #GetUpAnd global day of action 30th of May 

3. Decide how you want to participate  

 • Choose a campaign you want to link it to  

 • Get inspired by action ideas and organise your own 

 • Feel free to use these grafics  
http://globaldayofaction.org/toolkit/graphics/

 • Add your action to this Action Map by Coalition Climat 21  
http://globaldayofaction.org/map/

4. Document your activity and spread the world (see ‘Talk About’ section below)

GRAPHICS 
To accompany your social media posts, please feel free to use one of the 
shareable graphics that have been developed by Greenpeace, which are 
uploaded on a link below. 

The package contains logos of the hashtag in different variations, sample 
posters, used font and some other examples how to apply the developed visual 
style to your message.

http://globaldayofaction.org/toolkit/graphics/

TALK ABOUT
Spreading your story is important - it’s how we make sure that the creative and 
powerful action in your community is seen by the rest of the world. 

http://workshops.350.org/toolkit/planning/
http://globaldayofaction.org/toolkit/graphics
http://globaldayofaction.org/map
http://globaldayofaction.org/toolkit/graphics


6

Your action may be small, but all together we can highlight the already existing 
broad movement towards a climate resilient, just and 100% renewable future.

SOCIAL MEDIA 
Post your actions on social media, and we’ll help you promote it. Photos of your 
action are best, although videos and stories are great as well. 

Post on Facebook, Twitter and Instagram, remembering to use the hashtags: 
#GetUpAnd and #GlobalPowerNap. 

To help spread the message, below is some content that you may wish to share.  

Possible tweets: 
Before event  [ adapt these to your context]  

 • On 30 May, join me and take a #GlobalPowerNap to #GetUpAnd get 
out of dirty energy  [link to event]  

 • The first Global Day of Action is soon. Let’s all #GetUpAnd stop nuclear 
power  [link to event] 

 • In  [city] , we’ll be gathering to take #GlobalPowerNap to #GetUpAnd 
confront arctic drilling. Will you join us?  [link to event] 

On Global Day of Action: 
 • Today in  [city] , we took a #GlobalPowerNap to #GetUpAnd fight 

climate change.  [share photos] 

 • The first Global Day of Action kicked off today! We took a 
#GlobalPowerNap to #GetUpAnd and get our of dirty energy  [share 
photo] 

 • We took a #GlobalPowerNap to #GetUpAnd stop fossil fuels in  [city] . 
Just one of #1000initiatives globally.  [share photo] 

Possible facebook post: 
Before event  [adapt it to your context] 

 • The first Global Day of Action is on Saturday 30 May. I will be joining 
people across the world, taking a collective #GlobalPowerNap to 
#GetUpAnd kickstart a people-powered campaign against dirty energy. 

 • The dirty energy industry is in need of a serious wake up call! Will you join 
me?  [event details here]  

After event: 
 • In [city], we took a #GlobalPowerNap to #GetUpAnd fight climate 

change. The fossil fuels industry is dragging us into a climate change 
nightmare, while being in bed with politics. 
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 • Today we kick-started a people-powered campaign call on those in 
power to get out of fossil and fissile fuels.  [Share pictures] 

TRADITIONAL MEDIA 
No matter what you do the first Global Day of Action, you’ll want media attention 
to raise the profile of your event.

Media release
To get the media interested in your action, you’ll want to send a media release. 
Consider the profile of the media you wish to reach. What kind of readers, 
listeners, and viewers are associated with the media outlet? Is is a local paper or 
a radio station? 

Send the media release to news outlets on the day of the first Global Day of 
Action. 

Below is a media release that you may want to tweak to suit your context. 
Remember that there is no fixed way to write a media release - creativity is 
encouraged! 

Example:  
PRESS RELEASE
Saturday, 30 May 2015
 
[YOUR CITY] JOINS FIRST GLOBAL DAY OF ACTION, 
KICKSTARTING AN INTERNATIONAL MOBILISATION AGAINST 
DIRTY ENERGY

[YOUR CITY] – One or two sentences that sum up your action in a 
catchy way. (e.g. help a mass power nap in the town square to high-
light the dangers of climate change. The protesters called on people 
everywhere to #GetUp and [your campaign message.)

The creative demonstration was part of the first Global Day of Action, 
which is a world wide mobilisation of people calling action on climate 
change. This movement is coordinated by a wide range of grassroots 
networks and climate groups, including, Greenpeace, 350.org, Avaaz, 
Climate Action Network, Coalition Climat 21 and Friends of the Earth 
Europe.  

The first Global Day of Action is focused on the problems of climate 
change, calling on participants to that a collective #GlobalPowerNap 
to #GetUpAnd [your  campaign message]. 

350.org
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“XXXXX”, said XX, a local organiser/participant. “XXXXX”. 
 
 [Add a few more details about the action you organised here] 

For further information about the First Global Day of Action, visit: 
website. 

Attached: high-resolution photos from today’s action. 

END

Media contact/s:  Name, email address, mobile number

Media advisory 
In order for journalists to attend your activity, you will need to send out a media 
advisory. Send the media advisory out around 3 to 4 days before your event, so 
journalists and editors can plan ahead. 

The media advisory must include answers to the questions: who, what, when, 
where and why. Once you send the media advisory, follow up with a friendly reminder 
call to news outlets the following day - let them know that you are available for 
comment and can arrange interviews with other organisers and participants. 

Once again - feel free to tweak the media advisory below to suit your own action. 

MEDIA ADVISORY
For Saturday, 30 May 2015
 
[YOUR CITY] JOINS FIRST GLOBAL DAY OF ACTION, 
KICKSTARTING AN INTERNATIONAL MOBILISATION AGAINST 
DIRTY ENERGY

WHAT: Describe your event in one sentence (e.g. Canberrans will take 
to the streets tomorrow for the first Global Day of Action, participating 
in a #GlobalPowerNap to #GetUpAnd mobilise to fight climate 
change). 
 
WHO: List of people/ partners involved and how many people you 
expect at the event (e.g. Greenpeace volunteers, concerned citizens, 
teachers, doctors, faith leaders, politicians…)
 
WHERE and WHEN: Exact address, including any further information 
that may assist journalists with finding the action. Exact start and end 
time, with a rough runsheet, if possible. 
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VISUALS: List of what a journalist who showed up at your event 
would see (e.g. banners, signs, props)
 
The creative demonstration in [your city] is part of the first Global Day 
of Action, which is a worldwide mobilisation of people calling action 
on climate change. This movement is coordinated by a wide range of 
grassroots networks and climate groups, including, Greenpeace, 350.
org, Avaaz, Climate Action Network, Coalition Climat 21 and Friends 
of the Earth Europe.  

This particular Global Day of Action is focused on the problems of 
climate change, calling on participants to take a #GlobalPowerNap 
to #GetUpAnd [your campaign message]. Two further days of 
action will take place later in the year, leading to the global climate 
conference in Paris in December 2015 and beyond.
 
Contact: Name, email, phone. 

350.org
350.org
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